P LN
FHLBank Affirmative Fair Housing

Topeka

Provide a description of how the project’s future marketing activities (prior to and after initial occupancy) will meet
FHLBank'’s affirmative fair housing requirements as provided in FHLBank’s Affordable Housing Program
Implementation Plan.

What advertising mediums will be used (TV, radio, print, direct mail, community posting, etc.)?

If the project will not advertise, how will the project meet FHLBank’s affirmative fair housing requirements as
provided in FHLBank’s Affordable Housing Program Implementation Plan?
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Provide a description regarding the sponsor personnel’s experience and training in Affirmative Fair Housing.

If the sponsor's personnel do not have experience in Affirmative Fair Housing , how will the sponsor ensure fair
housing requirements are met.
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Provide the following information regarding fair housing marketing:

Indicate which demographic group in the housing market area are least likely to apply for housing without special

outreach efforts. (check all that apply)

American Indian or Alaska Native

Asian

Black or African American

Families with Children

Hispanic or Latino

Native Hawaiian or Other Pacific Islander

Persons with Disabilities

Other ethnic group, religion, etc. (specify below)

White

How will the project market to those demographic groups who are least likely to apply for housing (community

contacts, advertising etc.):
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